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DISCLAIMER

This presentation contains summary information about Tech Mpire Limited (Tech Mpire) and is current as at 02 October 2015. The information in this presentation is of general background and does not purport to be complete.

This presentation is not investment or financial product advice (nor tax, accounting or legal advice) and is not intended to be used for the basis of making an investment decision. Investors should obtain their own advice before
making any investment decision.

This document has been prepared based on information available at the time of preparation. No representation or warranty, express or implied, is made as to the fairness, accuracy or completeness of the information, opinions and
conclusions contained in this presentation.

Some of the statements appearing in this presentation are in the nature of forward looking statements. You should be aware that such statements are only predictions based on assumptions, and are subject to inherent risks and

uncertainties. Those risks and uncertainties include factors and risks specific to the industry in which Tech Mpire operates as well as general economic conditions, prevailing exchange rates and interest rates and conditions in the
financial markets.

Actual events or results may differ materially from the events or results expressed or implied in any forward looking statement. Neither Tech Mpire, or their officers or any person involved in the preparation of this presentation
makes any representation or warranty (express or implied) as to the accuracy or likelihood of fulfilment of any forward looking statement, or any events or results expressed or implied in any forward looking statement, except to the
extent required by law. You are cautioned not to place undue reliance on any forward looking statement. The forward looking statements in this presentation reflect Tech Mpire’s views as at the date of this presentation.

To the maximum extent permitted by law, Tech Mpire and its related bodies corporate (as that term is defined in the Corporations Act) and the officers, directors, employees, advisers and agents of those entities do not accept any
responsibility or liability including, without limitation, any liability arising from fault or negligence on the part of any person, for any loss arising from the use of the presentation or its contents or otherwise arising in connection with it.
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TECH MPIRE OVERVIEW

Tech Mpire is an established digital performance-based marketing company connecting advertisers to target consumers

International presence: experienced team with offices in Australia and North America

Global reach: 1.3 billion consumers from over 200 countries have clicked through Tech Mpire’s network since launch

Rapid revenue growth: revenue of A$55k achieved in July 2014 (month of launch) grew to A$12.3 million for FY 2015

Profitable: net profit achieved for July and August 2015 off the back of A$4.8 million in revenue for the period

Leading innovator of business focused technology for the online and mobile marketing industry

Well positioned for future growth
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COMPANY SNAPSHOT

Tech Mpire listed on the ASX on 7 July 2015 via a back door listing through Fortunis Resources Ltd and completed a $A6m capital raising

Share Price Performance and Volume
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B Volume

2,250,000

1,800,000

1,350,000

900,000

450,000

Shares on Issue 60.5m

Share price (1 Oct) $0.53

Market Cap $31.5m

Cash and net receivables $9.5m

Enterprise value $22.5m

52 week high $0.68

52 Week Low $0.18

Options 7m (unlisted - ex price 20c)

7m (unlisted — ex price 50c¢)
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MANAGEMENT TEAM

DARREN WATES
Non-executive Chairman

Perth, Australia

LUKE TAYLOR
Managing Director

Chief Executive Officer

Perth, Australia

ZHENYA TSVETNENKO
Non-executive Director

Founder
Perth, Australia

JEFF BOTNICK
Chief Marketing Officer

Toronto, Canada

FIONA MUIR
Chief Financial Officer

Company Secretary
Perth, Australia

@) TechMpire

Darren is a corporate lawyer with over 15 years’ experience in equity capital markets, mergers and acquisitions, project acquisitions/divestments and corporate
governance gained through private practice and in house roles in Western Australia. Darren holds a Bachelor of Laws, Bachelor of Commerce and a Graduate
Diploma in Applied Finance and Investment.

Luke is an analytical, innovative, and solution focused operational leader with a strong technology management background and over 13 years of experience that
includes a successful international expansion. Luke has served as executive management of Mpire Media for the last 5 years, utilising his expertise in digital
marketing, internet and mobile technology to dramatically improve ROl and ensure effective project coordination.

Luke has a proven ability to manage multifunctional teams both directly and remotely, and has a track record for successfully developing and deploying ROI driven
strategies.

Luke has recruited the current management team to grow the digital performance-based network and bring Tech Mpire to the next level of performance and
execution.

Zhenya has over 8 years experience in mobile premium messaging services and internet marketing. He is a highly successful entrepreneur and is also the Executive
Chairman of Digital CC Limited (ASX: DCC).

Zhenya was awarded the prestigious Ernst and Young, Entrepreneur of the Year 2010 young category and the Western Australian Business News 40 under 40 awards
2011.

Jeff is a sales and marketing professional with over 12 years of experience across digital media, e-marketing and business development in the United States and
Canada.

Having managed and grown two of the largest performance based agencies in the USA, Jeff has earned a strong reputation in performance marketing. Further, he
has proven himself as an innovative and effective team builder capable of driving results in both start-up and mature businesses.

Fiona is a chartered accountant with over 15 years experience in both commerce and professional practice in South Africa, Australia and the United Kingdom.

Fiona has extensive experience in corporate transactions having worked as the Chief Financial Officer of ASX listed Cape Lambert Resources Limited and Xceed
Resources Limited. Fiona has also acted as Company Secretary for a number of ASX listed entities including DMC Mining Limited, Corvette Resources Limited,
Matrix Metals Limited and Xceed Resources Limited.
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NETWORK OVERVIEW

CPA (Cost Per Action) Benefits:

« CPA reduces the media spend risk faced by advertisers as they only pay for
results achieved

P E RFO RM AN( : E - - CPA delivers greater certainty that advertising campaigns will be cost effective
and ROI positive. CPA marketing produces the highest ROI of all marketing
B AS E D activity, online and offline
ADVE RT I S I N G - CPA gives advertisers greater control over their media budgets and the ability to

scale their budgets with a higher degree of confidence

In a performance-based adverting model (CPA), the
advertiser only incurs an advertising cost when a

predefined “conversion” is achieved, such as a service @ % @

or product sale, software and mobile app installation, CPM CPC CPA

customer acquisition, or other measurable goal. Cost Per 1000 (M) views Cost Per Click Cost Per Action

4 VISITORS 4 CLICKS

> DESIRE > ACTION

> INTEREST

AWARENESS
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THE HUGE MARKET OPPORTUNITY

ONLINE ADVERTISING
GROWTH

The global internet advertising market
grew to be worth US$117 billion
per annum in 2013

AD-SPEND BY
MEDIUM: 2013

2013: internet advertising accounted
for 20.6% of all ad-spend

Growth of The Global Internet Advertising Market (US$ Billion)

2009-2013
6.9% 120
7.9%
® Television 90
6.9% Internet
® Newspaper
2013 Outdoor 60 US$ 117 BILLION
Magazines
Radio
Cinema 30 US$ 59 BILLION
20.6% 0

2009 2013

PERFORMANCE-BASED
MARKETING

In 2012 performance-based marketing
comprised 66% of total U.S.
online advertising spending

® CPC/CPA
Other
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AFFILIATE MARKETING 101

The Affiliate publishes ads for the
advertiser’s product in various
sources. If a user clicks the ad they
are redirected, via Tech Mpire’s
platform, to the advertiser’s
website.

AFFILIATE

=
@ CLICK TO CALL

MOBILE >'/ User clicks

SOCIAL I :

SEARCH

@) TechMpire

Tech Mpire’s platform tracks all
user interactions and manages the
attribution of clicks and
conversions to each affiliate.

TECH MPIRE’S
PLATFORM

The Advertiser pays only on success!
ie. The conversion of a click to a sale.
They can focus on their product while
Tech Mpire assists them in further
optimising sales.

ADVERTISER
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AFFILIATE GROWTH

Tech Mpire shows consistent growth of its network of affiliate partners

Registered Affiliates

~or personal use only
3

- Active Retained B Active New - Unutilised B Total
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TECH MPIRE NETWORK

Tech Mpire (the network) acts as an intermediary between its affiliates and its advertiser
. - - - . INCREASED MORE
clients and earns a commission for each conversion (sale, lead, download, etc.) achieved AD SPENDING CUSTOMERS

/! ACQUIRED

Tech Mpire provides strategic management of the campaigns and selectively sources affiliates
to develop comprehensive customer acquisition solutions for the advertiser

ADVERTISERS

Tech Mpire charges the advertisers and pays the affiliates on a results-only basis

Tech Mpire provides valuable attribution tracking and reporting data to all parties \

INCREASED INCREASED
RETURN ON AFFILIATE

Any advertiser intent on driving a high volume of sales can benefit from Tech Mpire’s services INVESTMENT VOLUME

Advertiser Benefits: Affiliate / Publisher Benefits:

- By only paying for desired results (sales) the media spend risk is - Access to a large range of appropriate campaigns

reduced - Access to advertiser campaigns that would be otherwise be difficult to
- Faster route to market, including international expansion engage

- High value customers compared to other channels - Improved optics into real-time campaign performance
-+ Valuable insights into each part of the user journey and purchase - Improved conversion rates lead to higher profitability

behaviour - Higher ROI can be reinvested into increased consumer acquisition
- ROI can be reinvested into increased consumer acquisition
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nxus® Overview

- Software-as-a-Service (SaaS) technology product to help oo e
performance marketers manage their business through efficient, focord| WeEEO 550
simple-to-use tools and real-time attribution tracking and analytics

64.97%

 Currently in Beta running our entire network

- Significant opportunity to deliver nxus commercially

Tech Mpire developed nxus over the last 4 years due to the need for a

scalable and comprehensive network platform to build revenues, measure

conversions and optimise digital spend. nxus provides a suite of easy to use

features which allows Tech Mpire to enhance the effectiveness and * Accurate, real-time analytics

efficiency of performance marketing. - Scalable and comprehensive

* Transparency into consumer sales flow

Proven - Operational efficiency

- More than 2 billion clicks delivered in over 200 countries
« ROI focused tools and workflows
- In excess of 10 million attributions analysed and reported

. . . - SaaS enterprise solution
- Over 110 billion consumer journey data points recorded
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REVENUE TRACKRECORD

Revenue
$2.9M
$2.6M
$2.2M
$1.58M
$1.25M $1.22M $1.25M
$1.15M
$938K
$811K
$670K
$341K
$55K
I
A N N
3\) 5’00 Qéo

B Revenue (AUD)

@ TeChMpire Monthly revenue converted from USD to AUD using average fx rate for that month Confidential - Tech Mpire H
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CLIENT GROWTH & RETENTION

New & Retained Advertiser Clients

st [ AT 2>

g 14 I Y -

sep 14 [ T 5

oct 14 [ Y -

vov 14 [ Y <o
ec 14 [ I 5

sen v I -

58

~or personal use only

| New B Retained

@) TechMpire

B Total
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CONTINUED GROWTH STRATEGY

High retention of existing clients and increase ad spend

Continued new client acquisition in North America

Increase in organic affiliate growth as a result of marketing initiatives

Increase in international client acquisition outside of North America

Marketing efforts targeting clients in Asian markets

Massive opportunities seen in Europe and Asia for new client acquisition

Continued development of nxus provides increased operational efficiency
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INVESTMENT OPPORTUNITY

Established rapidly growing business operating at the forefront of the high growth segment of the online advertising market which was worth

US$117 billion p.ain 2013

Global activities offering exposure to the key developed and developing online and mobile advertising markets

Significant opportunity exists to deliver our highly leveraged proprietary technology as a commercial software as a service (SaaS)

Experienced executive team with established global credentials

Strategies in place to drive further revenue growth
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